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Management— Planning/ Analysis/Strategy 

Can  Business  Survive  Its  New  Environment?  /  George  A.  Steiner  / 
Jan  80:02 

Don’t  Plan  on  Business  as  Usual  /  William  L.  Shanklin  /  May  80:05 

GE,  PIMS,  BCG,  and  the  PLC  /  Ben  M.  Enis  /  May  80:02 

Perspectives  on  Planners  and  Planning  /  Milton  Leontiades  /  Sep 
80:04 

Strategic  Planning  and  the  Marketing  Process  /  Philip  Kotler  /  May 
80:01 

Management— Selecdon/Performance  Appraisal  _ 

What  Do  You  Do  When  the  Headhunter  Comes  Calling?  /  J.  Larry 
Tyler  /  Nov  80:01 

Management— Training  and  Development 

Experiencing  Success:  Breaking  Them  in  at  Sun  Chemical  /  Edward 
E.  Barr  /  Sep  80:02 


Marketing— Advertising 

What  Ever  Happened  to  Brand  X?  /  Linda  E.  Swayne  and  Jack  M. 
Starling  /  Jul  80:05 

Marketing— Distribution 

Managing  Distribution  Costs  for  Better  Profit  Performance  /  Douglas 
M.  Lambert  and  Howard  M.  Armitage  /  Sep  80:08 

Marketing— General 

Marketing  Manager’s  Bookshelf,  The  /  Larry  M,  F-  '^i.ison  /  May 
80:08 

Promoting  Your  Product:  Managing  the  Mix  /  William  P. 
Dommermuth  /  Jul  80:04 

Marketing— Personal  Selling 

Using  the  Sales  Letter  to  Market  Yourself  /  Stuart  Herst  /  Nov 
80:02 

Marketing— Planning/ Analysis/Strategy 

Don’t  Plan  on  Business  as  Usual  /  William  L.  Shanklin  /  May  80:05 
GE,  PIMS,  BCG,  and  the  PLC  /  Ben  M.  Enis  /  May  80:02 
Marketing  in  the  1980s— Back  to  Basics  /  Keith  K.  Cox  /  May  80:03 
Services  Marketing  Is  Different  /  Leonard  L.  Berry  /  May  80:04 
Strategic  Planning  and  the  Marketing  Process  /  Philip  Kotler  /  May 
80:01 

Marketing— Research 

Box-Jenkins  Forecasting  Models:  A  Look  at  the  Technique  /  Myrtle 
W.  Clark  /  Jul  80:09 

Measuring  and  Forecasting  Demand:  A  Case  Study  of  Baseball 
Attendance  /  John  J.  Siegfried  and  Jeff  D.  Eisenberg  /  Jan  80:06 
Strategic  Product  Positioning:  A  Step-by-Step  Guide  /  William  D. 
Neal  /  May  80:06 

Using  Psychographics  to  Profile  Potential  Donors  /  Ugur  Yavas,  Glen 
Riecken,  and  Ravi  Parameswaran  /  Sep  80:07 

Marketing— Consumer  Buyer  Behavior 

Communicating  to  the  High-l.Q.  Consumer  /  Danny  N.  Bellenger, 
Kenneth  L.  Bernhardt,  and  Donald  W.  Hendon  /  May  80:07 
Measuring  and  Forecasting  Demand:  A  Case  Study  of  Baseball 
Attendance  /  John  J.  Siegfried  and  Jeff  D.  Eisenberg  /  Jan  80:06 
Using  Psychographics  to  Profile  Potential  Donors  /  Ugur  Yavas,  Glen 
Riecken,  and  Ravi  Parameswaran  /  Sep  80:07 

NonproHt  Organizations— General 

Using  Psychographics  to  Profile  Potential  Donors  /  Ugur  Yavas,  Glen 
Riecken,  and  Ravi  Parameswaran  /  Sep  80:07 

Politics— General 

Factors  Influencing  Congressional  Voting  on  the  Minimum  Wage  / 
Noel  D.  Uri  /  Jan  80:05 

Presenting  the  Corporate  Viewpoint  to  Washington  /  John  E. 
Fleming  /  Sep  80:01 

Real  Estate— General 

Fighting  the  New  Big  Kids  on  the  Block  /  Timothy  S.  Mescon  and 
Sheila  A.  Adams  /  Sep  80:05 

Retirement— General 

Tax  Planning  for  Retirement  /  Jeff  A.  Schnepper  /  Jul  80:06 

Sales  Management 

Riddle  of  the  Revolting  Sales  Force,  The  /  Thomas  W.  Steiger  /  Nov 
80:09 

Social  Responsibility/Ethics— General 

Wanted:  A  Code  of  Ethics  for  Internal  Accountants  /  John  F.  Nash 
and  Roger  H.  Hermanson 

T  ransportation— General 

Managing  Distribution  Costs  for  Better  Profit  Performance  / 
Douglas  M.  Lambert  and  Howard  M.  Armitage  /  Sep  80:08 
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